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How to win
friends and
influence
people in the
digital age.

56

W

social media to
keep up with friends, as
a source of news and
information, to search
for jobs and much more.
It shouldn’t come as a surprise that,
according to a 2016 Pew Research Center
study, 69 percent of all adult Americans
use at least one social media site.
The Oregon Society of Radiologic Technologists saw the value of social media and
created a Facebook page in 2008. (At that
time, only about 21 percent of American
adults were on social media.)
Susan Putnam-Hopkins, A.S., R.T.(R)(MR),
has worked behind the scenes to keep the
OSRT page going since the beginning. It was
a natural fit because Susan manages another
page for her family’s business and she says
she enjoys moderating the OSRT page.
She said she
strives to respond
to comments and
questions quickly,
plus she helps
members feel a
connection to
OSRT by sharing
fun memes, educational posts, quizzes
and society news.
She also advertises
a host of career-enhancing opportunities, from
OSRT conferences that offer continuing education credits to announcements from ASRT and
other groups that support the medical imaging
and radiation therapy profession.
While OSRT’s website, oregonsrt.org, is
a robust tool for providing a public face and
great information about the society, social
media is a quick and easy way to reach out.
Here are a few ideas to consider as you
build or improve your Facebook page:
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Be seen frequently. Susan suggests
posting daily. That approach is supported
by a recent study by the social media analytics
company Socialbakers that says the ideal
frequency is five to 10 posts a week. If that’s
not possible for the busy leaders of your society,
just set an attainable goal and post regularly. If
needed, have a team or committee take certain
days of the week to split up the task.
Share and like posts from other
affiliates. Join, like and subscribe to
other medical imaging and radiation therapy
professional groups and be sure to add
comments and repost content your followers
might find interesting to your page.
Keep your content current and
complete. Be sure to include relevant
information with your post, ensure the
image included is appropriate and provide
useful links. The content should be helpful,
informative and engaging.
Use ASRT’s resources. There are
membership benefits available that many
technologists don’t know about. Share these
valuable opportunities.
Avoid divisive topics. Remember, your
audience includes people who have varying
opinions and personal beliefs.
It’s not enough just to build a page and
let it languish. Treat your society’s social
media presence as you would any other piece
of professional correspondence by creating
something that reflects well on your society
and your profession. Maintaining a Facebook
page for your affiliate society takes time and
energy, but the rewards are abundant if it is
done with intention and respect.
BOBBI M. JOHNSTON joined ASRT in 2009
and is a member of the Magnetic Resonance
Chapter. She serves as the chairman of the
board and as a delegate for the Oregon Society
of Radiologic Technologists.
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